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Your Higher Self... But Hotter

iIsh Active creates soul-centered activewear for women who move to feel. We're not another performance brand, we're here for the
dancers, twerkers, yogis, and Pilates mavens who use movement as self-expression and empowerment. Founded on Innovation,
Spirituality, and Health, we create activewear for women brave enough to try that twerk class and grounded enough to do it all with heart.

Our signature booty shorts aren't just activewear, they're empowerment wear. Each piece supports feminine movement while igniting
confidence and self-ownership. From dance cardio to hot yoga, our collection prioritizes comfort, non-toxic materials, and sustainability

without sacrificing style. When you slip into ish, something shifts: you feel more confident, connected, and totally in your zone.

While most brands focus on performance metrics or mainstream wellness, ish makes movement a spiritual experience. We're soul-first,
sweat-second. Our audience spans women aged 22-35 who participate in dance cardio, hot yoga, and twerk classes. Because stepping into
our shorts feels like stepping into your next-level self, ish isn't just activewear, it's an invitation to move like you mean it.

ISH BRAND GUIDELINES
FOR THOSE DESTINED FOR SOUL SATISFACTION
CREATED BY ARCHAEOLOGY D. STUDIO



BRAND

ish isn't just another activewear brand, it's a movement for women who move to feel.

We create a sacred space for playful, powerful self-expression where fithess meets

feminine flow, and sweat becomes spiritual.

Our Mission

To empower women to move, express, and
transform through innovative, soul-centered
activewear. We believe in sweating with spirit,
embracing every curve, and showing up fully: mind,
body, and booty. From the dance floor to the mat,
iIsh is here for the women who move with purpose,
lead with love, and look damn good doing it.

Our Vision

We envision a world where movement is magic,
design is devotion, and every woman steps into
her power with confidence. ish dissolves narrow
definitions of identity and exercise, creating
space where sensuality meets spirituality, and
where your workout becomes your most
authentic self-expression.
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Innovation

We pioneer activewear that solves real
problems while expressing radical
creativity. Our designs push
boundaries, challenge conventions,
and make the impossible feel possible.

BRAND

Our Values

Innovation - Spirituality - Health

Spirituality

Movement is our meditation.

We honor the sacred connection
between body and soul, creating
garments that support your journey
from within. Every piece is designed to
help you tap into your feminine power
and inner goddess.

ISH BRAND GUIDELINES
FOR THOSE DESTINED FOR SOUL SATISFACTION
CREATED BY ARCHAEOLOGY D. STUDIO

Health

We prioritize non-toxic materials,
sustainable practices, and comfort that
never compromises. Because taking
care of your body means taking care of
the planet, and both deserve nothing
but the best.
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Aesthetics

Contemporary
Whimsical

Organic

BRAND

Ish

Our Vibes

Emotions

Upbeat
Trendy

Feminine
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Perceptions

Charming
Witty
Approachable

Unconventional
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Our Tone

ish speaks like your most confident friend, the one who hypes you up before

Charming & Witty

that dance class and reminds you that you're a goddess in motion. Our voice We're clever without being try-hard, using wordplay and

is playfully sacred, blending spiritual wisdom with flirty confidence. We're unexpected moments that make you smile.
here for the women who want to feel their bodies, own their power, and
move with intention. Approachable & Upbeat
Never intimidating or preachy. We speak to you like a

Avoids: friend, not a fitness guru.

e Generic fitness motivation ("crush your goals," "no pain, no gain")
e Overly technical activewear jargon
e Body-shaming or comparison language

¢ Anything that feels preachy or overly spiritual
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LOGO

theishLogo

The ish primary wordmark embodies the brand's core philosophy
of intuitive, soulful movement. The custom letterforms flow with
organic curves and playful proportions that mirror the feminine
energy and spiritual connection central to the ish experience.

Clean yet approachable, the typography balances whimsy with
credibility, appearing sophisticated enough for premium
activewear while maintaining the lighthearted spirit that makes
movement feel like self-expression rather than obligation.

This versatile mark works seamlessly across all touchpoints, from
digital platforms to product tags, consistently communicating that

ish is for women who move to feel, not just to sweat.
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Movement Implied

Even in static form, the flowing letterforms
suggest the dynamic, organic movement
that defines the ish experience.

Playful Imperfection

The lowercase "ish" embodies the
brand's approachable, unpretentious
nature. It's not trying too hard to be
perfect, which aligns with the "higher
self... but hotter" philosophy of
confident authenticity.

Versatile Femininity

The logo feels inherently feminine
without being overly decorative

LOGO
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Memorable Simplicity

Three letters create instant
recognition and easy recall

Fluid Typography

The organic, rounded letterforms mirror the
flowing movement central to ish's identity,
movement-based fitness that involves
graceful, curved motions that the logo
typography naturally reflects.

Soul-First Aesthetic

Unlike technical, aggressive fitness logos,
iIsh's soft, approachable wordmark reflects
the brand's "soul-first, sweat-second"
philosophy. It invites rather than
intimidates.



The main logo is the core of our brand identity and

must always be used consistently. Keep it in its

original form without changes to color, size, or design.

Never distort or place the logo on distracting

backgrounds. Consistent use strengthens our brand
recognition.

LOGO
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LOGO

>
The ish Active secondary logo includes the "ACTIVE"
descriptor beneath the primary wordmark, providing
iImmediate category context and brand clarity.
This version strengthens brand recognition in
crowded activewear spaces while maintaining the >

same playful, embodied energy as the primary mark.
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the ish Submark

The ish submark distills the brand essence into a powerful,
singular symbol that embodies balance, flow, and feminine energy.
This stylized "S" form mirrors the curves of the body in movement,
capturing the fluidity of dance, the grounding spiral of yoga, and the
dynamic energy that flows through every ish experience.

Drawing inspiration from the ancient yin yang symbol, the submark
represents the harmonious balance between strength and softness,
effort and ease, spiritual connection and physical expression.

The organic shape reflects how ish activewear supports women in
finding their power through intuitive movement, honoring both
the fierce and gentle aspects of their nature.



LOGO

The submark excels in compact spaces where the full
wordmark may be too detailed or large. Its bold,
recognizable form maintains brand presence while

offering maximum versatility across diverse touchpoints.

e Social media profile images and favicons

e Product hardware (zipper pulls, labels, buttons)

e Watermarks and secondary brand placement

e App icons and digital avatars >
e Small-scale merchandise and accessories

e Background patterns and textile applications
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Usage and Limits

Clear Space and Integrity

1/2x X X
» x-
& | S
w U
X X
e Clear space for the logogram is half the height e The minimum clear space around the logo should be equal to the
of the logogram itself. height of the "logogram" in the logo. This ensures that the logo is
o 12px digital, 0.25" print to preserve form legible and does not compete with other design elements.
integrity e 0.5" width for print, 24px width for digital to ensure legibility

e Never stretch, condense, or skew the logo e Never stretch, condense, or skew the logo
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Color Reproduction

Approved Matches

Color reproduction refers to the process of reproducing a logo's
colors accurately in various contexts and media. This involves
ensuring that the colors of the logo are consistent and recognizable
across all platforms, including print, digital, and other media types.

e Use only approved brand colors, never alter or approximate
e Ensure sufficient contrast for readability; test across all

applications
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LOGO

Logo on Image

Image Matching

A key component of our brand guidelines is the strategic use of the
logo on images. By placing our iconic logo on carefully selected

visuals, we create a powerful association between our brand identity
and captivating imagery.

This approach enhances brand recognition, ensuring our logo
seamlessly integrates with the overall composition while maintaining
clarity and visibility. Whether it's social media posts, marketing
materials, or product shots, incorporating the logo on images
reinforces our brand's visual impact and fosters a consistent and
memorable brand presence.
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Typography

Hierarchy

Our typography system balances expressive
personality with clean functionality. Cream
Heavy Italic serves as our primary display
typeface, bringing warmth and movement to
headlines with flowing forms that echo our
logo's curves. Nunito Extrabold provides
confident support for secondary headlines,
while Nunito Medium ensures excellent
readability for body text. This pairing creates
harmonious hierarchy that feels approachable
yet sophisticated.

BRAND
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Cream e Heavy ltalic ¢ Sentence Case

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijkimnopqrstuvwxyz

Nunito Extrabold ¢ Sentence Case

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

Nunito Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

Zesty Ricks warm every chaRra.

Ish Active is Fitness with Intention.

People say ish is that brand that just gets them. It's fun, flirty, and makes them actually want
to move their body. When they slip into a pair of ish booty shorts, something shifts—they feel
more confident, more connected, and totally in their zone.



Typography

Hierarchy

Typography hierarchy organizes text elements based
on importance. It uses size, weight, and style to guide
readers through content.

Headings are prominent, subheadings are secondary,
and body text provides the main content. Consistency
and white space are crucial for clarity and readability.

STYLE GUIDE

Cream Heavwy Italic

Header's

Nunito Extrabold Caps

Subheadings

NUNITO EXTRABOLD CAPS

BUTTON

Cream Heavy Italic

Headlines
and short
messages

Nunito Medium

Paragraph. Vestibulum
dignissim, lorem vitae

consequat ultrices.
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Use of Color

Role of Color in Branding Strategy

Color is the heartbeat of the ish brand, it's how we
communicate energy, transformation, and the
soulful journey of movement. Our gradient-driven
palette mirrors the flow states our community
experiences, moving seamlessly between warm
sunrise energies and cool twilight depths. These
colors aren't just aesthetic choices, they are
emotional triggers that connect women to their
most vibrant, embodied selves.

STYLE GUIDE BRAND

GUIDELINES

Gradients Over Solids

Always favor smooth color transitions that suggest movement,
growth, and the fluid nature of personal transformation. Gradients
should feel organic and breathable, never harsh or mechanical.

Warm-to-Cool Flow

Lead with warm oranges and pinks for energy and confidence,
transitioning to cooler purples and blues for depth and
introspection. This mirrors the journey from activation to
integration.

Contextual Application

Use energizing warm tones for workout-focused content and
cooler, more spiritual hues for mindfulness and recovery
messaging. Let color tell the story of where your audience is in
their movement journey.
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Color Palette

Color Usage and Balance

Our signature color wheel captures the full spectrum of
transformation, from the energizing warmth of sunrise to t

he grounding depth of twilight.

This palette is designed to flow together seamlessly,
allowing for endless gradient combinations that mirror the
fluid, ever-changing nature of movement. Use these colors
to create experiences that feel alive, warm, and deeply
connected to the feminine energy that drives the ish

community.

STYLE GUIDE

Rose
12.8%

Honey
8.5%

Lover
2.1%

Sky
2.1%

16%

BRAND
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Sunset
16%
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Color Palette

Color Conversions

Bloom Sunset Sand

#e65368 #f16f41 #f7edde

5% 82% 47% 0% 0% 54% 73% 5% 0% 6% 12% 3%
23083 104 241 111 65 247 237 222
Rose Solar Lover

#ffcfdO #ffb572 #e998ac

0% 19% 18% 0% 0% 29% 55% 0% 0% 33% 24% 9%
255 207 208 255181114 233152172
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Jade Honey

#266f5d #ffdd8b

63% 0% 16% 56% 0% 13% 45% 0%
3811193 255221139

Spice Sky

#al6051 #6789a5

0% 42% 51% 37% 36% 17% 0% 35%
16196 81 103 137 165

Rose
12.8%

Honey
8.5%

Lover
2.1%

Sky
2.1%

16%
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STYLE GUIDE

Gradient
Treatments

Role of Color in Branding Strategy

Gradients are fundamental to the ish visual language, they
represent transformation, flow, and the beautiful transitions
that happen when we move with intention. Rather than static,
flat colors, gradients mirror the dynamic energy of our
community and the fluid nature of personal growth. They
create depth, movement, and an ethereal quality that sets ish
apart from the clinical, performance-focused aesthetic of

traditional activewear brands.
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GENERATION ¢ PHOTOGRAPHY

STOCK o

PHOTOGRAPHY o

IMAGERY

S
Moodboard

Visual Strategy

Our visual language draws from golden hour
gradients, mystical energy, and divine feminine
power. This captures the essence of ish, where
holographic dreams meet earthy grounding. From
flowing dance movements to sacred geometry
symbols, our visuals speak to women who are both
spiritual, powerful and playful. The organic shapes,
dreamy auroral textures, and luminous gradients
create a visual sanctuary dotted with mysticism and
ethereal orbs that feels like stepping into your
highest self. This is the foundation for a brand that
creates an atmosphere of transformation, where
every gradient tells a story of becoming and
movement is magic.

ISH BRAND GUIDELINES
FOR THOSE DESTINED FOR SOUL SATISFACTION
CREATED BY ARCHAEOLOGY D. STUDIO

IMAGERY AND ILLUSTRATION

% energy goes
Avhere intention flows
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Icons

Categorical Visuals

(8

Eco Conscious Kitty Proof Anti-Compression ish Active

\

Our custom icon set brings warmth and personality
to digital touchpoints while maintaining the
approachable, spiritual essence of ish. Designed
with soft curves and organic forms, these icons
communicate both functionality and emotion.

The top row represents core brand values, while
the bottom row celebrates diverse movement styles
aligned with our mission of making movement

a celebration of feminine power.

Pole Pilates Everyday Dance Yoga



INlustrations

Categorical Visuals

Embrace mystical and spiritual motifs
(tarot cards, celestial symbols, sacred
geometry ) to reinforce that ish is about
more than physical movement; it's about
connecting to your inner wisdom and
divine feminine energy. These elements
should feel authentic and integrated,
creating a visual language that honors the
soul-centered journey.

IMAGERY AND ILLUSTRATION
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Aura Art

Imagery and Function

Ethereal, luminous graphics capture the energetic
transformation that happens when women move
with intention and connect to their inner power.
These aura-like visuals (soft glows, radiant bursts,
and celestial forms) represent the invisible shift
that occurs when physical activity becomes
spiritual practice.

Use these graphics as backgrounds, overlays, and
atmospheric elements to emphasize the mystical

aspects of the ish journey.
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IMPLENTATION BRAND
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Social Media

ish.active #% Tl =
Imagery and Function —

, , , , 753 348K 562
All ish social content should embody our "higher self... but hotter" philosophy Posts Followers  Following
through warm, dreamy visuals that feel both grounded and transcendent. Use soft
gradient overlays in our signature sunset palette (coral, pink, orange, gold) to create
that ethereal, golden-hour glow that makes movement feel magical. Photography :z:eﬁ:::‘eDe“vered.
should capture authentic moments of feminine power and playful sensuality (think Tap Into Your Inner ish.
flowing movement, confident poses, and genuine expressions of joy and strength). @ ishactive.com

Following - Message +2
Incorporate organic shapes, gentle lighting, and mystical elements like celestial
symbols or abstract forms that reference our spiritual-meets-sensual positioning. 1@9 4’3 }';1!\ ?
Every image should feel like it could be a still from a dreamy workout session or a Q’ i "UE’" '\
moment of personal transformation, balancing aspirational beauty with tall 25 newsletter i<h soul tech

approachable authenticity. Avoid overly polished or stark imagery; instead, embrace

soft focus, natural textures, and atmospheric elements that invite viewers into our

world of embodied movement and soul-centered fitness.




IMPLENTATION

Web

Our web presence should feel like stepping into a warm, inviting
digital sanctuary that mirrors our brand's soul-centered energy. Use
generous white space, soft rounded corners, and flowing organic
shapes to create a sense of movement and breathing room, while
incorporating our signature gradient backgrounds and sunset color
palette throughout key sections and interactive elements.

Typography should be clean and modern with ample spacing, and
interactive elements like buttons should use subtle hover effects
with our coral-to-pink gradients. Every page should balance
functionality with feminine energy, creating an experience that feels
both effortlessly navigable and uplifting.

Zesty kicks warm

It

an!
slip into 2 pair of ish booty shoets, something

Memorial Day Sale!!!

e 4

People say ish is that brand that just gets them People say ish is that brand that just gets them, It's
’s fun, 1l ces th i

o fun, flirty, and makes them actually want to move
their body. When they slip into & pair of ish booty
shorts, something shifts—they feel more confident,
marte connected, and totally in their zone. People say

us! ish is that brand thot just gets them, It's fun, flirty,
and makes them actually want to move theie body.
When they slip into a pair of ish booty shoets,

Memorial Day Sale!!! Memorial Day Sale!!!
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